LAY 4007 » THE CAYMAN ISLANDS JOURNAL

iy

Talking tiwvough the Natiomal
Gellerys new exfibition *Caymern: an
ever-changing landscape ", [ cowldn i
Relp but notice that fronically soime-
thing seems to be never changing: the
idyllic images of majestic palm ees,
mangroves and catboeats favenred as
subjects by local artists. But then |
saw Wray Banker k painting “Ode fo
Milo", The way the artist challenges
our expectations is not of course

as provocative as that of nolovious
Tracey Emin, the “bad girl" of British
art, bt Wray Barker nevertheless
appears to be the “bad bay " among
ather Cavricniion artises: wihy can b

he paint pretty cottages and pleasant
sunsels like everybody else nstead of
an old crumpled tin?
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Y he painting could easily be mis-
taken for a commercial advert for
A the Milo drink; the graphics and
the drawings show no trace of the artist's
“hand™, even, as if they had been pro-
duced digimlly rther than with paini and
brushes. This theme and technigue are
characteristic of Pop Art, one of the major
art movements of the 20th century. In
fact, the can of milk straight away evokes
the nedorious 32 cans of Campbell’s soup
painted by Andy Warhol, the pecentric
Americen artst known as the “Pope of
Pop™ who sparked an artistic revolution in
art and whose work still influences young

artists worldwide.

Like Andy Warhol, Wray Banker chise
for hiz subject a product which is imme-
diately recognisable in contemporary Con-
sumer society. Like Andy Warhol, Wray
also painta in series such as “Ode to Milo™,
400 Ma Toe!™ and “Big Eve Guys”. Like
Andy Warbol, Wray Banker is probably
quite fim to have a1 a party. But 15 being as
entertaining as Andy Warhol and patating
like the Pope of Pop still 5o relevant ioday
and in a guiet place like Cayman instead
of the big smoke of &= Manhatton?

Coincidentally, both artists began their
careers with similar training; Warhol as a
commereal Hllostrator, Wray as o graphic
designer. However, whereas Warhol™s inno-,
wation was painting in o commercial style,
Wity seems to paint in an innovdtive
designer's style, illustrating that our era is -
i'l.ﬁ_ln:lngm' marked by the concept of “mas
protfiaction™ but rather by the coneept of
Thass cusiomisation.

Take, Tor example, the ease with which |
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illustrated-storybook with him as the hero
of & pirate, space age or medieval adven-
ture. | can also have his face emblazoned
o d inug, a t-ahiirt af a calendar or have
his woice morphed into a personalised
alurm clock greeting (check out the cata-
logues next time you are flying). Ours
iz fol Warhols world of mass |;|r|.1d'||i.'=d.
identical items: we want products which
lecsk like I.IJE'!-'I'\.L' been made l.||:||'|- for
ux, Technology hns nesisted and now
there iz a whole service industry based
o I'JEHiHI:I: EIF{!EH (Iﬁsi]{l‘lﬁr‘.ﬁ.. il'li\',[ll:l[
designers ... 18 Wray some zor of design
consultant in the art sector?

The Milo painting, titled ‘Fishin wid
Soljahs’, is compartmentalised into four
sections, each of which confains is awn
llesiration: a logo, & hermit crab, .an old
rusty ¢an and n fishing hook, These images
are ordered like in the sequences of a
strip cartoon, nat enlike o comic book
sequense in @ Roy Lichilenstem, another
renowned Pup artist. However, 1f wou
look more closely at the way Wray's
sequence g divided, you®ll notice tha
cach image 15 nol separated by 3 simple
ling but that each imnge is in fact on its
own panel, a separate painting ploced
next to the other like o square in a sliding
puzrEle, You get a sense from this assam-
blage that one picture can be taken out
und -another inserted in its place.

In Gect, 1 vaguely remember seeing before
il beast fwo other paintings from the same
series which seemed almost identical to this
one. One of them, “3 A Li.l.'k, Mo Taws™ s
currently exhibited m the Marriott Hotel, so
| woent to have a look at it again and found

patinting: does Sir prefer an aftérnoon’s
tralling? No problem, those marhles can
easily be switched.

Consequently the painting hos become
o product which can be tailored 1o the
viewer's tastes by bringing together a
new combination, like -assembling the
optional componenis in a vehicle so as to
deliver the customer’s “dream machine™,
This has important implications on the

tstes found their way mio artistic repra-
sentations (and then moulded our tasies]),
S0 in fact Wray's Milo is not s0 much a
cwvnical joke nbout the chespness of mass
culture, but more an homage o what an
15 and always has been: an interaction
between the viewer and the work, cach of
which 15 modified by the other. [ now also
realize that the painting does lend itself to
the theme of the exhibition after all, per-



